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Q1
The marketing strategy issues involved in the case is the internet marketing. The reason as to why its internet marking is because the company used the internet, through social media forums, to promote sales. The Topps Company used the photos of the underage children to market the “Ring Pops” products in social media, (Conner, 2014). Moreover, the marketing strategy in the case can also be social networks and viral marketing strategy. In this kind of marketing strategy, the corporation made the pictures of the teens wearing ring pops to go viral. When it was viral, the company was trending thus promoting the sales of the ring pops. 
Q2
The short-term viability or sustainability is a strategy in which the company strives in making a profit in the current time, without questioning about the impact of the choice to the future profit generation. The long-term sustainability deals with coming up with a profit generation strategy that takes the future profit generation into consideration. The Ring Pops used short term viability for profit generation, where it concentrated on making profits at the moment the pictures go viral but didn’t take into consideration the long-term viability of the strategy. 
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